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THE PROPOSED DEVELOPMENT

A feasibility study for the site has been undertaken by C+W O’Brien
Architects for a nine storey over basement hotel development with
214 bedrooms to include restaurant, bar on ground floor and roof level,
extending to approx. 9,221 sq. m.

The proposed scheme will also include the refurbishment of four Georgian
buildings on South William Street which will comprise commercial use on

ground floor and 12 apartment suites on the upper floors, extending in total
to approx. 1,933 sg. m.

Hotel Lobby CGlI - for illustrative purposes only
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Apartment & Hotel Rooms GFA (sgm)
New Building 214 9,221
Existing Building 12 1,933
Total 226 11,154

Food and Beverage Area Sgm
Hotel Restaurant 195
Hotel Bar / Lounge 430
Courtyard 194
Rooftop Restaurant and Bar 309
Commercial or Ancillary Space 52-53 South William Street 121
Commercial or Ancillary Space 54-55 South William Street 135



Floor

First Floor
Second Floor
Third Floor
Fourth Floor
Fifth Floor
Sixth Floor
Seventh Floor
Eight Floor
Total

No. Rooms

38
38
38
34
22
22
22
0
214

HOTEL ROOM SIZES

Type A
Type B
Type C
Type D
Type E
Type F
Type G
Type H
Type |
Type J
Type K
Type L
Type M
Total

Room Area
211
22.0
21.5
289
215
28.5
22.2
25.8
23.6
27.7
18.0
21.5
19.7

Room Count
82
35

(O WO NN (N IEES N B

214

Percentage
38%
17%

6%
10%
15%

2%

2%

2%

2%

2%

2%

1%
1%
100%

THE PROPOSED DEVELOPMENT




BEDROOM SUMMARY

26 sq.m. +

22-26

sg.m.

166 Rooms

20-22 sgq.m.

APARTMENTS

The 12 apartments in the South William Street buildings will

range in size from 54.5 sq.m. to 87.8 sq. m.

1Bed 54.5 sgm 3 units

1Bed 3 units

™ i
2 Bed 87.8 sgm 3 units
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DUBLIN HOTEL MARKET
HOTEL PERFORMANCE

Prior to the emergence of Covid-19, market

occupancy was in excess of 80%, recording
over 150 compression nights (city over 90%
occupancy) in 2018.

We saw a slight softening in the market in
2019 which was primarily due to an increase
in VAT rate and and the stock of new hotel
bedrooms coming into the Dublin market.

Historically, the seasonality pattern for

the Dublin hotel market shows the typical
characteristics of a city with a very strong
corporate and leisure market. The highest
demand is recorded in June to September,
closely followed by strong occupancy levels in
April, May and October.

Occupancy from November to February did
not fall below 67% in 2018 or 2019.

In light of the historic strong performance of
upscale and upper upscale hotels in Dublin
city, the clear opportunity exists to introduce
a new contemporary hotel in this much
sought-after location in Dublin. We anticipate
strong market recovery by the time this hotel
is open for trading with strong occupancies
and RevPARs as international visitors return
and with the increasing number of corporates
opening offices and expanding their
operations across the city.

The below graph outlines bedroom KPls
for Dublin hotels with similar characteristics
in terms of facilities and style of operation
to what is anticipated for the proposed
development.

During 2019, in a sample of 35 European
cities Dublin placed third in terms of
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strongest occupancy behind only London

and Amsterdam with the average for the 35
markets at 73.7%. The STR sample for Dublin is
approximately 17,000 bedrooms (representing
75% of the total market) of which approx.
8,000 are outside of the city centre, illustrating
the scale of the demand for Dublin in recent
years. As cities fill from the centre out, it
demonstrates how under supplied the city
centre has been for some time.

Dublin has seen a number of new hotel
additions in recent years, but up until 2018
there had been very little new stock added to
Dublin’s hotel bedroom count. The annualised
growth rate of hotel supply in Dublin since
2007 is 1.4%. Additionally approx. 500
bedrooms will be coming out of the total
Dublin hotel stock in the near future, with the
conversion of the Beacon Hotel for medical
use and the redevelopment of the Ballsbridge
Hotel to become the new US Embassy in
Dublin 4.

As at year end 2020, there was just under
2.8m sg. m of office stock in Dublin city centre.
This represents an increase in capacity by 14%
since 2010. In that context, the level of space

take-up by new multinational occupiers since
2074 is nothing less than exceptional. Office
occupation in Dublin has averaged at 300,000
sq. m per annum over the five years between
2014 and 2019. This is the equivalent of 10% of
the entire city centre stock per annum. What is
most interesting from a hotel perspective is the
makeup of those occupiers.

The top 10 ICT employers in Dublin have
increased their committed and occupied space
by 259% since 2014. Together they account
for approximately 451,000 sqg. meters or 16%
of the overall market. These employers include
Google, Facebook, LinkedIn, Salesforce,
Amazon, Indeed, Twitter, Intercom and
Zendesk and we understand from media
reports that Tik-Tok will be joining them.

What is most significant is that of the space
committed to by these multinationals, 250,000
sg. mis not yet occupied and this will deliver
an estimated headcount of just under 20,000
and a doubling of their footprint in Dublin.

For clarity this only relates to the top ten tech
employers in the city and excludes Brexit
relocators which account for approximately
50,000 sg. m over the past 3 years.
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IRELAND MARKET HIGHLIGHTS

Ireland has been the fastest growing economy in Europe over the last cycle.
Despite the very severe impact that Covid-19 had on growth in 2020, the
economy has performed comparatively well regardless.

Further strong performance is anticipated in the coming years with a Brexit
deal agreed in late 2020, a Biden presidency secured in the US and aggressive
Covid-19 vaccination programme currently being rolled out. The expectation is
that Ireland’s economy will continue to perform well in 2022 and beyond.

O/ LOW CORPORATE
O TAX RATE

of 12.5% double taxation
treaties with 72 countries

STRONG
PERFORMING

ECONOMY

€ which has consistently
outperformed the eurozone
in both GDP growth and
consumer confidence over
the past five years

.

IRELAND
TOURISM
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IRELAND'S POPULATION
GREW BY 1.2% IN 2020

far faster than the EU 27 average of 0.2%.
Itis also worth noting that Ireland has one
of the youngest populations in Europe
which means it has one of the lowest Old
Age Dependency ratios relative to that of

its European counterparts - and this will
remain the case until at least 2045

HOUSEHOLD DEBT

to disposable income ratio in Ireland has
dropped by over 65% in the past 10
years which compares to a fall of approx.
5% for the EU 20

RECORD AIRPORT ARRIVALS
In 2019 record number for passengers

at Dublin airport exceeding 32.9m. The
completion of a second runway at Dublin
airport is due for 2022 and this will
greatly increase the capacity.
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LEADING EUROPEAN
DESTINATION

Dublin is one of Europe’s leading cities for
business and leisure tourism. Its diverse
environment, geographical position and
the use of English as the global business

NUMEROUS MULTINATIONALS

are headquartering in Dublin city with many announcing
significant expansions including:

Facebook - +1,800 employees Amazon - +800 employees
Salesforce - +1,500 employees LinkedIn - +4,000 employees
Hubspot - +450 employees TikTok - +3,000 employees
Google - +400 employees

This will provide a greater requirement for hotel
accommodation given the global nature of their businesses.

POST-BREXIT HUB

Business demand will be further enhanced with Dublin being one
of the most favoured post- Brexit hubs for financial services. JP
Morgan, Barclays and Bank of America are among those that have
already announced plans to relocate to Dublin.

STRONG DOMESTIC MARKET
Similar to other countries Ireland will rely on their domestic
market to help in their recovery from 2021 onwards.

A GATEWAY CITY

Accommodating tourists in transit, Dublin is a gateway to Irish
destinations - Cork, Limerick & Galway and as a hub location due
to its superb connectivity to the US, UK and Mainland Europe.

STRONG

IRISH TOURISM
PERFORMANCE

In 2019 there were a
record 10.8m visitors to
Ireland an increase of 1.9%

language attracts investment from all over

the world.

MARKET HIGHLIGHTS



Process

CBRE Hotels are inviting proposals for this hotel development on

either of the following bases:

- Operational lease agreement

- Purchase of the turnkey development by way of forward fund or
forward commit / purchase

Data Room Access

Further information on this opportunity is available in the confidential
Data Room. Access to the Data Room will be made available upon
signing of an NDA.

Key Contacts

CBRE

Lisa Keogh
E: lisa.keogh@cbrehotels.com
T: +353 1618 5507

Dave Murray
E: dave.murray@cbrehotels.com
T: +353 1618 5583

Paul Collins
E: paul.collins@cbrehotels.com

T: +353 1618 5592

Alexandra Sheeran
E: alexandra.sheeran@cbrehotels.com

T: +353 1618 5503

Disclaimer

These particulars are issued by CBRE U.C., registered in Ireland, no. 316570. PSRA Licence No. 001528 on the understanding
that any negotiations relating to the property are conducted through them. While every care has been taken in preparing
them, CBRE U.C., for themselves and for the vendor/lessor whose agents they are, give notice that: - (i) The particulars are set
out as a general outline for guiding potential purchasers/tenants and do not constitute any part of an offer or contract. (i) Any
representation including descriptions, dimensions, references to condition, permissions or licenses for uses or occupation,
access and any other details are given in good faith and are believed to be correct, but any intending purchaser or tenant
should not rely on them as statements or representations of fact but must satisfy themselves (at their own expense) as to their
correctness. (iii) Neither CBRE U.C., nor any of their employees have any authority to make any or give any representation or

warranty in relation to the property. Document prepared September 2021.



